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WHO WE ARE
On behalf of the Ambassador Crawford College  
of Business and Entrepreneurship at Kent State 
University, I am pleased to submit to PRME our 
second Sharing Information on Progress (SIP) Report. 
This report covers a period longer than the typical 
two years, due to interruptions associated with the 
pandemic. We are grateful for the time extension 
granted to us from PRME.  

Our Responsible Leadership Initiative (RLI) was 
launched in October of 2017, followed by an influx  
of SDG-related activity. It was a time of excitement 
and engagement. The pandemic brought social 
distancing and numerous demands on the time  
of our staff, as well as the departure of staff in several 
areas. We put some of our PRME-related activities  
on hold simply because we could not gather in 
person, but also because the key drivers of some  
of these activities had competing demands for their 
time. Despite this, a gratifying trend that emerged 
during this time is that numerous faculty and staff 
throughout the College have displayed increased 
ownership of the SDGs and of the principles of the 
RLI. This marks a healthy progression toward our  
goal of having the RLI become central to the identity 
of the Crawford College.  

The adoption of AACSB’s 2020 Standards for Business 

Accreditation introduced AACSB accredited colleges 
to the new Standard 9, focused on Societal Impact. 
These standards clearly articulated that business 
education should be a force for good in society. 
Faculty and staff who previously paid less attention  
to the RLI now have a reason to do so. As such, these 
actions by AACSB have played a significant role in the 
RLI becoming part of the College’s identity.   

As noted in our previous SIP report, the RLI directly 
supports our College mission, which is guided by  
our core values of respect, ethics, collaboration,  
and a sense of purpose in all we do. Because these 
values reflect who we are as a college, we organized 
our first SIP report around these values, and have 
chosen to do so once again. The pages that follow 
reflect an array of activities that involve  
a growing number of students, faculty, and staff  
in our college. Once again we end the report with our 
aspirations for the next steps of expansion in  
RLI-related activity and societal impact.   
 
 
 
 
Deborah F. Spake, Ph.D. 
Dean, Ambassador Crawford College of Business and 
Entreprenuership
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RESPECT
Diversity, Equity, and  
Inclusion Strategic Plan 
Guided by Kent State University’s Division of Diversity, 
Equity and Inclusion (DEI), the Ambassador Crawford 
College of Business and Entrepreneurship began 
developing a Diversity, Equity and Inclusion Strategic 
Plan starting in the summer of 2021. This effort aligns 
with language in the College’s mission statement 
which includes the core values of respect, ethics, 
collaboration, and a sense of purpose in all we do.   

The plan was developed after engaging  
a variety of stakeholders which included separate  
staff and faculty self-assessments (developed  
by UC Berkley’s Strategic Planning for Diversity,
Equity, and Inclusion), from the college’s National 
Advisory Board, and conversations with the  
Business Professional Roundtable (business student 
leaders). The College also developed and deployed  
a diversity climate survey that was sent to all  
business students.   

The DEI plan established a series of goals and  
targets that will become part of the College’s new  
five-year strategic plan for 2022-2027. This will  
help guarantee that all measurements are  
collected, reported and reviewed annually.   

Academic Diversity  
Outreach Coordinator 

The Ambassador Crawford College of Business 
and Entrepreneurship is committed to helping 
underrepresented students succeed. The College 
provides resources and programming to build  
a community that is supportive and responsive  
to their needs. The college’s Academic Diversity 
Outreach Coordinator oversees diversity initiatives 
focusing on the undergraduate population.  

Upward Bound Summer  
Institute Program 
During summer 2019, the College participated  
in this five-week program aimed at giving first 
generation, low-income high school students an 
opportunity to gain college experience. Students 
participated in business classes that prepared them 
for a final project: creating a business plan. One  
of the courses focused on sustainability and the 
Sustainable Development Goals (SDGs). Students 
were asked to identify which SDGs their business 
could help achieve and presented the goal that was 
most meaningful to them. For summer 2020, the 
College partnered with the Upward Bound programs 
to participate in a two-week program to assist high 
school students in understanding cultural diversity  
and their leadership style in the social justice society.  

FYE Diversity in  
Business (DIB) 
The FYE Diversity in Business (DIB) section  
is offered annually and was designed to provide  
a supportive forum to explore topics related to 
diversity in business, race and culture, and how  
these can influence and shape academic, social,  
and professional success.  
 
DIB is open to all racially diverse first-year  
business majors and allies. DIB annually sponsors  
the Game of Life for the Business Learning  
Community (BLC) and other college students. The 
Game of Life is an interactive simulation of how 
privilege, poverty and inequality can affect individuals 
daily. Participants of the simulation are exposed  
to a variety of experiences that may challenge their 
understanding of their own experiences and that  
of others. In 2019, DIB sponsored Discrimination 
Station with the Student Multicultural Center (SMC) for 
the BLC and Crawford College students.  
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Diversity in Business  
Learning Community 
This community is designed to provide a supportive 
forum to explore topics related to diversity in business 
and to discuss how race and culture can shape 
academic, social and professional success. In 
2017, a cultural diversity course was created for  
the BLC cohort. Students who take the course 
participate in diversity-related activities to learn  
about social justice as a future business leader. 
Students give individual and group presentations 
related to current diversity matters and they take  
the True Colors Assessment to develop their 
leadership skills. The Diversity in Business BLC cohort 
has not been re-established since students returned  
to campus in Fall 2021.  

Diversity Student Forum 
The Diversity Student Forum facilitates a dialogue 
between administrators and underrepresented 
students. Students share their thoughts on diversity 
in the College and ways to improve their learning 
experience in order to create a stronger sense of 
belonging. In 2019, the Diversity Student Forum 
engaged students based on The Listening Project 
that focused on four questions: who are we?;  where 
are we?; where do we want to go?; what will we do, 
as individuals and with others, to make a difference? 
The Diversity student forum was paused during the 
COVID-19 pandemic but will resume in Spring 2022.   
 
National Black MBA  
Association (NBMBAA) 

The College established a relationship was the 
National Black MBA Association (NBMBAA) Cleveland 
local chapter in 2016. The NBMBAA aims to create 
opportunities for historically underrepresented 

students and graduates. The NBMBAA values 
education, integrity, economic empowerment, service, 
excellence, diversity, and inclusion.  

In 2018, the College sent 16 undergraduate and two 
Full-Time MBA students to the NBMBAA National 
Conference in Detroit, Michigan. In 2019, the College 
provided a grant of $10,000 to send 10 undergraduate 
students to the annual NBMBAA National Conference 
in Houston, Texas and Kent State received the 
Community Partnership Award from the National Black 
MBA Association, Cleveland Chapter.   

In 2020, Crawford College supported four graduate 
and four undergraduate students by purchasing their 
annual NBMBAA memberships and virtual NBMAA 
conference and career fair passes. The conference was 
only available virtually due to the COVID-19 pandemic. 
Memberships and access to NBMBAA were also paid 
for graduate students.  

The Network   
This diverse student 
organization was 
created in spring 2018 

with goal of preparing students for industry through 
professional development, networking, and social 
activities. The Network was temporarily suspended 
during the COVID-19 pandemic and is slated to come 
back during AY 2022-2023.  
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International Day 
International day highlights the global diversity of the 
College by giving international students an opportunity 
to teach others about their country and culture. 
Participating students set up tables in the main lobby 
in the Business Administration building where they 
represent their country through pictures, food, and 
flags. Students walk from table to table participating 
in activities, trying new foods and talking with peers 
from around the world. The event facilitates a learning 
experience by broadening participants’ global 
perspective and sharpening cultural proficiencies. 
The event was most recently held during the fall 2021 
semester.  
 

Diversity Training 
The College partnered with the Division of Diversity, 
Equity and Inclusion (DEI) training lab to host a 
Green Dot training with the Center for Sexual and 
Relationship Violence Support Services (SRVSS) for 
faculty and staff in 2018. In 2019, the College partnered 
with the DEI training lab to host microaggression 
training for college of business staff. The College did 
not organize diversity training in 2020 due to the 
COVID-19 pandemic and training in 2021 focused on 
managing change. 

RANKINGS & AFFILIATIONS

2022
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ETHICS
Employer Ethics Survey 
To gauge employer satisfaction with students’ 
preparedness for employment, internship supervisors 
evaluate student proficiency on 12 competencies 
aligned with the College’s learning outcomes and 
the National Association of Colleges and Employers 
(NACE) core competencies for career-readiness. 
When asked about student demonstration of ethical 
behavior, for the class of 2021, 97% of supervisors 
found their skills to be extremely or very proficient.  

Ethics Integration in  
Degree Programs 
Ethics has been a core learning outcome in the 
business curriculum for many of the College’s 
degree programs including the Bachelor of Business 
Administration (BBA), the Full-time Master of Business 
Administration program (MBA), the Online Master 
of Business Administration program (OMBA), the 
Executive Master of Business Administration program 
(EMBA) and the Master of Science in Accounting 
(MSA). The College continues to monitor the level of 
ethics integration in these degree programs. A fall 
2020 curriculum survey of the BBA faculty found that 
ethics coverage across the business core curriculum  
is equivalent to 2.3 courses. A similar survey 
conducted in fall 2021 for the MBA programs found 
significant reinforcement of ethics and responsible  
management throughout the curriculum.  

Honesty Pledge 
Graduate students learn about the importance of 
upholding the College’s core values of respect, ethics, 
collaboration and a sense of purpose during their 
new student orientation. In order to communicate the 
importance of ethical conduct, we draw the attention 
of both undergraduate and graduate students to 
the statement about academic integrity in all course 
syllabi throughout the College. 

Select Research  
Related to Ethics 

Harris, J., O’Brien, W. Do U.S. Firms Disguise 
Acquisitions to Avoid Taxes?. To appear in 
Journal of Financial Research 

Datta, P., Whitmore, M., Nwankpa, J. (2021). 
A Perfect Storm: Psychological and AI 
(Technological) Antecedents to Information 
Bias Anchoring (IBA) in Social Media News. 
Digital Threats: Research and Practice, 2(2), 
1-21. 

Boyd-Swan, C., Molina, A. D. (2019). 
Public Service Integrity and the Quality of 
Governance: Examining the Role of Citizen-
Administrator Value Congruence. PUBLIC 
INTEGRITY, 21(3), 229-247. 

Elbahnasawy, N. G. (2019). “Democracy, 
Political Instability, and Government 
Tax Effort in Hydrocarbon-Dependent 
Countries”. Resources Policy, 65, https://doi.
org/10.1016/j.resourpol.2019.101530. 

Dechenaux, E., Samuel, A. (2019). Announced 
or Surprise Inspections and Oligopoly 
Competition. BE Journal of Economic Analysis 
and Policy, 19(1), 1-20. 
 

 
 
 
 
 
 



9

Announced or Surprised  
Inspections and Oligopoly  
Competition  
(Emmaneul Dechenaux)
In some markets, government regulators have 
implemented a system of inspections to help 
ensure product safety. For instance, the USDA 
conducts inspections of meat packing plants and 
the FDA conducts inspections of medical device 
manufacturers. Other examples include nursing 
home inspections by various agencies. The incentives 
for product safety provided by regulatory inspections 
are in addition to those provided by the market 
(to the extent that unsafe products command 
lower mark-ups than safe products) and the legal 
system. We study the interaction between market 
concentration and various features of a regulator’s 
inspection system, including the level of fines, the 
compensation paid to inspectors, the probability of 
inspections and in particular, whether inspections 
are announced or unannounced. Our model shows 
that in relatively small markets, with few firms, 
announcing inspections results in higher compliance 
with safety standards than unannounced inspections. 
A key feature of our model is that firms choose not 
only the safety level, but can also invest in avoiding 
detection for non-compliance. Inspectors choose 
how much effort to expend in monitoring firms. An 
important implication of the results is that the design 
of inspection regimes targeted at specific goods 
and services (e.g. meat packing, medical devices, 
nursing homes) should account for the level of 
competitiveness of the market.  

 
 
 
 
 
 
 

Principles of Management  
Writing Assignment  
Starting in Fall 2018, a module focused on the SDGs 
was added to the Principles of Management Course; 
this is a required course for all undergraduate 
business majors that is normally taken during 
sophomore year. The module introduces the SDGs 
to students and encourages them to explore the 
United Nations SDG resources online. The module 
also highlights some of the most challenging 
environmental and social issues facing the world and 
how business is poised to generate solutions. The 
module concludes with a writing assignment where 
students provide a summary on the United Nations 
and their SDG initiatives, a detailed explanation 
about one SDG, and an example of an organization 
working to accomplish the goal. Introducing all 
business students to the SDGs early in their business 
education allows for deeper integration of the topic 
as they progress through their degree program. 
Starting in Fall 2021, the writing assignments were 
moved to FIN 26074: Legal Environment of Business. 
While some of the writing prompts address ethics, 
they no longer address the SDGs.   

Advanced Professional  
Development Presentation 

During their sophomore year, most students take 
Advanced Professional Development, a required 
course for all undergraduate business majors. 
Starting in Fall 2019, an ethics presentation was 
included in the course to develop students’ skills of 
understanding how to identify and assess an ethical 
dilemma as well as professionally presenting the 
findings in a professional setting. Students select 
and research a documented dilemma and present 
it to the class. Often, the ethical dilemmas selected 
by students fall into the categories of employee 
treatment/discrimination, negative environmental 
impacts, consumer protection violations, fraud and 
data breaches. During the presentation, students 
summarize the ethical dilemma, provide alternate 
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courses of action and identify how they would have 
handled the situation.  
 
Ethics Case Competition
A team of Kent State Ambassador Crawford College 
of Business and Entrepreneurship students was 
awarded first place in Cleveland State University’s 
(CSU) 2020 Intercollegiate Ethics Case Competition, 
presented by CSU’s Accounting Department and 
Delta Psi Chapter of Beta Alpha Psi. This was the 
College’s  first year participating in the competition, 
which was sponsored by the Northeast Ohio  
Chapter of the Institute of Internal Auditors and 
held at Cleveland State University. Team members 
included undergraduate business majors in 
accounting, managerial marketing and finance  
and a graduate accounting student. Scott Miller,  
a faculty member within the College’s Department  
of Accounting, served as the team’s coach and 

advisor. The team members spent two months 
preparing their five-page essay and corresponding 
presentation in response to this year’s case, which 
showcased the ethical dilemmas that public 
accounting firms may encounter while attempting 
to balance client, investor and regulatory 
expectations. This allowed them to hone their 
collaboration, public speaking and debate skills,  
and provided them with valuable experience in 
applied ethics, critical thinking and analysis.  

COLLABORATION
Spirit of Women in  
Business Conference 
 
The College organizes an annual event, The Spirit 
of Women in Business Conference. This conference 
highlights a nationally recognized keynote speak-
er and features several local speakers. During this 
event, relevant SDGs are highlighted and attendees 
are encouraged to post pictures on social media with 
their favorite SDG. SDG #5 and SDG #10 are highlight-
ed, and we ensure that a variety of diverse speakers 
and moderators are featured.  

During the timeframe of this SIP report, our keynote 
speakers included: 
2019 In-Person Event: Bonnie St. John – the first 
African-American athlete to win medals in Winter 
Paralympic competition, taking home a silver and  

 
two bronze medals in downhill events at the  
1984 Paralympics in Innsbruck, Austria. She  
focused her remarks on her book, Micro-Resilience: 
Minor Shifts for Major Boosts in Focus, Drive and 
Energy. This highlighted SDGs #3, Good Health and 
Well-Being; #5 Gender Equality; and #10 Reduced 
Inequalities.  
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Spirit of Women in Business Conference 
(continued) 
2020 Event was canceled due to the pandemic  

2021 Virtual Event: Dr. Tasha Eurich - New York 
Times bestselling author of Insight: The Surprising 
Truth About How Others See Us, How We See 
Ourselves and Why the Answers Matter More Than We 
Think. Her talk, “Powering Up: How Self-Awareness 
Helps Women,” highlighted SDG #3, Good Health and 
Well-Being and #5, Gender Equality.  

2022 Virtual Event: Nancy Giordano – Futurist 
and author of Leadering, Giordano focused on how 
visionary leaders can transform organizations to 
meet the needs of workers and workplaces as they 
encounter escalating expectations ahead. 
https://www.kent.edu/business/swib  

 Career Services Office  
Career Closet  
The Career Closet suit scholarship program  
was launched by the Career Services Office in 2016.  
A new, free business suit is offered to students whose 
FAFSA reflects strong financial need. Approximately 
385 new business suits have been distributed to  
students since the Career Closet suit since the 
scholarship began.  

While the program was on hiatus in 2020-2021  
due to our campus functioning remotely during  
the height of the pandemic, the program resumed 

for the 2021-22 academic year. We have provided 
a free business suit to 35 students thus far this 
academic year.  
 
Business in the News  
Faculty members teaching in the BBA program 
receive weekly emails covering a current business 
event. Faculty are asked to spend a few minutes 
presenting and discussing these news items from  
the perspective of their discipline. The emails 
also indicate the relevant SDGs to help faculty 
incorporate sustainable development topics into 
their discussions. Digital displays throughout the 
building promote the weekly article with relevant  
SDG icons.  

PRME North America 5th  
Regional Meeting  
The Fowler Center for Business as an Agent  

of World Benefit, Weatherhead School of 
Management, Case Western Reserve University  
and the Ambassador Crawford College of Business 
and Entrepreneurship, Kent State University  
co-hosted the 2019 UN PRME Chapter North  
America 5th Regional Meeting June 2 - 4, 2019.  
This collaboration reflected a commitment to our 
shared community of Northeast Ohio as we  
engaged students, faculty, and the business 
community in responsible management and  
the United Nations Sustainable Development  
Goals (Global Goals).  
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The event brought together more  
than 70 participants from academic, 
non-profit, and corporate 
backgrounds. We hosted academic 
presentations as well as interactive 
sessions with business and social 
enterprise professionals focused  

on strengthening the economic and social impact 
of their organizations through examining potential 
partnerships with private, public, and social sector 
organizations. Opportunities afforded by strategic 
partnerships were explored and participants learned 
from each other about their academic initiatives.  
The conference provided visibility to both colleges 
and created additional momentum for partnering  
to accelerate the achievement of the UN Sustainable 
Development Goals.  

Digital Measures Report  
In 2018, the College worked with Watermark  
to develop the first SDG report for their Digital  
Measures product. Faculty entering publication  
information into Faculty Success are prompted  
to identify which SDGs are addressed in their  
research. If faculty are unsure how their research 
relates to the SDGs, they can mark “Not Sure”  
and someone will reach out to them about their 
research. While the custom reports organize research 
based on the selected SDGs, the report can also  
provide more detailed information on how the  
research relates to specific SDG targets by scanning 
the title and abstract fields for keywords. When these 
keywords are identified they are reflected in the  
report to provide more detailed information on how 
the research relates to the goal.  

The report serves as an important and meaningful 
communication tool to faculty, staff, students, 
alumni, accreditors and the community on how our 
business faculty are actively contributing to the 
discussion about the achievement of the SDGs.   
 

RME Affinity Group  
During academic years 2019, 2020 and 2021,  
Cathy DuBois held the role of chair for the  
AACSB Responsible Management Education  
Affinity Group (RME-AG). She led the process  
of formalizing the affinity group, putting in place  
a global steering committee and by-laws. During  
her tenure, the number of AACSB events at which  
the RME-AG held pre-conference meetings  
increased, culminating in an RME-AG event for  
every AACSB conference during academic year  
2021. RME-AG is now among the largest AACSB 
affinity groups. With the creation of Standard 
9 on Societal Impact in AACSB’s 2020 Business 
Accreditation Standards, RME-AG is especially 
relevant to all colleges and schools of business. 
Cathy remains actively involved as past chair. 
 
AACSB Explores Video 
As AACSB RME Affinity Group Chair, Cathy DuBois, 
was featured in two 2019 episodes of AACSB 
Explores Videos. Cathy discussed the role of  
responsible management in business education: 

The win-win of Sustainable Developmemt Goals in 
Business Education  
https://bit.ly/SDGBusinessEducation 

How Corporate Responsibility Builds Broad 
Stakeholder Value 
https://bit.ly/CSRStakeholders
  
PRME Chapter  
North America Steering 
Committee Participation 
Associate Dean Cathy DuBois has been a member 
of the PRME Chapter NA Steering Committee since 
June 2019. She continued to work with the steering 
committee throughout the pandemic on chapter 
matters and assisted in planning the April 2022 PRME 
Chapter NA meeting, which will be held in Arlington, 
VA and hosted by George Mason University.  
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Participation in Deans and  
Directors Cohort 
The College is an Associate Member of the  
Globally Responsible Leadership Initiative (GRLI). 
Associate Dean Cathy DuBois represented the  
College at numerous virtual GRLI sessions and  
Deans and Directors Cohort sessions that were  
held during the pandemic.  
 

SOSA Participation 
As a representative of the College, David DuBois 
joined the core leadership group of the Summit 
of Sustainability Alliance (SOSA), the county 
sustainability alliance. As part of his role, Dr. DuBois 
advised the group on the adoption of the SDGs and 
the selection of projects for the group to pursue.  
 

PRESENTATIONS 
AASHE - 2018 
Associate Dean Cathy DuBois and Associate  
Director for Assessment and Accreditation Brandon 
Shields participated in the 2018 AASHE (The 
Association for the Advancement of Sustainability 
in Higher Education) Conference & Expo with their 
presentation “Fast-tracking a Comprehensive 
Responsible Leadership Initiative.” In the spirit of 
collaboration, DuBois and Shields shared how they 
quickly mobilized organic faculty and student interest 
in sustainability into an integrated college initiative. 
They outlined a five-step process which included 
organizational alignment, mobilizing champions, and 
communicating value to faculty, students, and the 
community. Attendees walked away with a replicable 
blueprint on how to scale a responsible leadership 
initiative at their own institutions.   

AACSB – 2019 
Associate Dean Cathy DuBois was joined by her 
colleague from Australia, Amanda Gudmundsson and 
her colleague from France, Sarah Vaughn to present 
at the Responsible Management Education Affinity 

Group meeting at the 2019 AACSB Associate  
Deans Conference in New Orleans, LA. Their 
presentation, “Pushing for Transformation: Moving 
Beyond ‘The Business Case for Sustainability’ to 
‘Purpose Driven Business,’” elaborated on the need 
for transformation in how business schools teach 
sustainability – how they need to fundamentally 
change the business model of shareholder value to 
stakeholder value.   

Assessment and Accreditation Analyst Brandon 
Shields was invited by Watermark to speak during 
their sponsored session at AACBS’s International 
Conference and Meeting in Edinburgh, Scotland 
about the development and use of the SDG alignment 
report. The presentations highlighted how simple 
adjustments could be added to faculty activity 
screens that allow for institutional reporting on SDGs 
and intellectual contribution alignment. Any school 
using Watermark’s Digital Measures (now Faculty 
Success) product can request the report for their own 
institution.  

Associate Dean Cathy DuBois coordinated with Five 
Senses to lead a Learning Journey for the AACSB 
Responsible Management Education Affinity Group 
at AACBS’s International Conference and Meeting in 
Edinburgh, Scotland.   
 

Learning Journey
The world class Scottish Social Enterprise  
Network tackles issues of inequality, the 
environment, and human needs. On our walking  
tour, met some of the dynamic, active entrepreneurs 
within this network who explained the business 
landscape within Scotland and highlighedt its 
characteristic practices. This learning is embedded 
in a tourism guided walk of Edinburgh’s natural 
wonders, along part of the John Muir Way. Rangers 
of the Holyrood Park joined for a private introduction 
to the natural habitats of the area. Optional activities 
from Five Senses helped you connect walkers with 
your host country.  
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AACSB – 2020 
Associate Dean Cathy DuBois joined with her 
colleague from India, Anupama Gupta, to present at 
the virtual 2020 Global Accreditation Conference. 
Cathy was invited by AACSB leadership to present 
on the new Standard 9 in the AACSB 2020 Business 
Accreditation Standards, given her role as Chair 
of the AACSB Responsible Management Education 
Affinity Group. In their presentation, “Engagement 
and Societal Impact: The Vision and Practicality of 
Standard 9,” Cathy presented the spirit and evolution 
of this standard, as well as actions that a range of 
institutions around the globe were doing to meet it. 
Anu covered the comprehensive array of social and 
environmental sustainability efforts and curriculum 
changes at her institution, located in Mumbai and 
Delhi, India.    
 

AACSB – 2021 
Social entrepreneur Jens Molbak joined with 
College adjunct faculty member David DuBois in a 
presentation at the virtual 2021 AACSB Innovations 
in Curriculum conference. They detailed the 
concepts, tools, and processes of an innovative 
approach to designing organizational collaborations. 
In their presentation, “Tri-sector innovation and 
global consulting: Creating impact for students 
and organizations,” they described the approach 
they were using in teaching a tri-sector innovation 
consulting course to business students. 

 
AASHE – 2021 
Adjunct faculty member David DuBois and 
Associate Dean Cathy DuBois presented at the 2021 
AASHE Conference. They described their work in 
teaching innovative tools for designing effective 
organizational collaborations for societal impact. 
Their presentation, “Tri-sector consulting projects: 
Experiential learning for societal impact” also 
elaborated on students’ experience in delivering 
consulting projects to global organizations.  
 

GRLI - 2021 
David DuBois was invited to present to the GRLI 
(Global Responsible Leadership Initiative) on the 
unique design methods of tri-sector innovation and 
its application in supporting organizational efforts to 
achieve societal impact. 
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RESEARCH

Top Four Goals
Goal 10 Reduced Inequalities 
Goal 3 Good Health and Well-Being 
Goal 4 Quality Education 
Goal 8 Decent Work and Economic Growth
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Courses that Integrate Corporate Social Responsibility  
and Sustainable Development

Accounting
ACCT 23020 Introduction to Financial Accounting
ACCT 23021 Introduction to Managerial Accounting
ACCT 33012 Intermediate FIN Accounting II
ACCT 33061 Financial Reporting Issues and Analysis
ACCT 43010 Principles of Auditing
ACCT 43013 Advanced Management Accounting
ACCT 43031 Income Taxation I
ACCT 53013 Advanced Management Accounting
ACCT 63038 Managerial Accounting for Decision Making
ACCT 83033 Managerial Accounting Issues

Information Systems
CIS 24165  Cloud Systems Computing
MIS 64042 Globalization and Technology Strategy
EMBA 67042 Cybersecurity and Technology Management

Economics
ECON 22060 Principles of Microeconomics
ECON 22061 Principles of Macroeconomics
ECON 32082 Intro to Managerial Economics
ECON 32084 Economics of the Environment
ECON 42070 Game Theory
ECON 42072 Labor Economics: Work and Pay
ECON 42081 Urban Economics: Cities and Housing
ECON 42086 Economics of Healthcare
ECON 42191 Senior Seminar in Economics
ECON 52072 Labor Economics: Work and Pay
ECON 62022 Managerial Economics
EMBA 67022 Economic Analysis for Business Innovation

Entrepreneurship
ENTR 27056 Introduction to Entrepreneurship
ENTR 27466 Speaker Series in Entrepreneurship
ENTR 37070 Social Entrepreneurship
ENTR 37080 New Venture Creation

Finance
FIN 26074 Legal Environment of Business
FIN 26085 Introduction to Financial Modeling
FIN 36040 Personal Financial Planning
FIN 36051 The Financial System
FIN 36053 Business Finance
FIN 36054 Intermediate Corporate Finance
FIN 36059 Intermediate Investments
FIN 36085 Advanced Financial Modeling
FIN 46055 Advanced Derivative Securities
FIN 46056 Advanced Fixed Income Management
FIN 46059 Applied Financial Management Strategies
FIN 46064 International Business Finance

FIN 46280 Student Managed Investment Fund
FIN 56059 Applied Financial Management Strategies
FIN 56064 International Business Finance
FIN 66050 Law and Ethics
FIN 66060 Managerial Finance
EMBA 67061 Methods for Financial Decisions

Human Resource Management
HRM 34180 Human Resource Management
HRM 44183 Developing and Training Human  
  Resources in Organizations
HRM 44445 Global Human Resource Management
HRM 44660 Performance Management and  
  Compensation Systems 
MIS 54183 Development and Training in HR Org
MIS 54185 Staffing Human Resources
MIS 54445 Global Human Resource Management
MIS 64271 Human Resource Management 
MIS 68051 Professional Development I
EMBA 67055 Seminar in Executive Skill Development
EMBA 67071 Managerial Perspectives on Human Resources

Management
BUS 10123 Exploring Business
MGMT 24163 Principles of Management
MGMT 34060 Operations Management
MGMT 34165 Dynamics of Leadership
MGMT 34185 Individual and Group Behavior in Organizations
MGMT 44062 Supply Chain Management
MGMT 44163 Global Business Management
MGMT 44285 Integrated Business Policy and Strategy
MGMT 44392 Business Consulting Practicum
MGMT 44009 The Business Case for Sustainability
MIS 64041 Operations Supply Chain Management
MIS 64108 Applied Topics in Human Resource Management
MIS 64158 Leadership and Managerial Assessment
MIS 64185 Business Strategy
EMBA 67085 Competitive Strategy

Marketing
MKTG 25010 Principles of Marketing
MMTG 35030 Sales and Sales Management
MKTG 35035 Consumer Behavior
MKTG 45046 Personal Selling
MKTG 45047 Advanced Personal Selling
MKTG 45060 International Marketing
MKTG 65060 Modern Entrepreneurial Management 
MKTG 65184 International Business
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PURPOSE
Goal Two: Zero Hunger
Greenhalgh-Stanley, N., Fitzpatrick, K., 
Ver Ploeg, M. (2019). Food deserts and 
diet-related health outcomes of the 
elderly. Food Policy, 87.

 
Goal Three: Good Health  
and Well-Being
Razavi, R., Gharipour, A., Gharipour, 
M. (2020). Depression Screening Using 
Mobile Phone Usage Metadata: A Machine 

Learning Approach. Journal of the American Medical 
Informatics Association, 522-530.
 

Goal four – Quality Education
Boyd-Swan, C. (2019). Nonparental child 
care during nonstandard hours: Does 
participation influence child well-being?. 
LABOUR ECONOMICS, 57, 85-101.

 
Goal Five – Gender Equality
Reynolds, C. L., Weinstein, A. (2021). 
Gender Differences in the Quality of Life 
and Preferences for Location-specific 
Amenities across Cities. Journal of 

Regional Science, 61(5), 916-943.
 

Goal Seven: Affordable  
and Clean Energy
Razavi, R., Gharipour, A., Fleury, M., 
Akpan, J. I. (2019). A Practical Feature 
Engineering Framework for Electricity 

Theft Detection in Smart Grids. Applied Energy, 
238(1), 481-494.
 
 
 
 
 

Goal Eight: Decent Work and 
Economic Growth
Harjoto, M. A., Laksmana, I. (2021). 
Defined Benefit Pension Policies and 
Social Responsibility Performance: 

Do Socially Responsible Firms Walk the Talk?. 
Sustainability Accounting, Management and Policy 
Journal, 12(2), 297-329.
 

Goal Nine: Industry, Innovation 
and Infrastructure
Datta, P., Diffee, E. (2020). Measuring 
Sustainability Performance: A Green 
Supply Chain Index. Transportation 

Journal, 59(1), 73-96.
 

Goal 10: Reduced Inequalities
Kristopher, W., Wilson, K., Walton-
Fisette, T., Yim, H. i., Donnelly, M. (2021). 
Race and socio-economic composition 
of the high schools of National Football 

League (NFL) players. Sociology of Sport Journal, 
38(4), 376-385.
 

Goal 12: Responsible 
Consumption and Production
Harjoto, M. A., Laksmana, R., Yang, Y.-
w. (2019). Why Do Companies Become 
B Corporations? Social Responsibility 

Journal, 15(5), 621-639.
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Social Media Campaigns 
The Marketing Communications Office (MCO)  
created social media campaigns focusing on  
how the community and students value the 
SDGs. During the 2018-2019 academic year, MCO 
interviewed local business owners on Snapchat  
about their various sustainability initiatives. They 
described how being socially responsible is an 
important part of the business model, the response 
from customers and gave advice to entrepreneurs 
looking to start a socially responsible business.  
For 2019-2020, MCO launched a social media 
campaign on Instagram called SDG Spotlight. 
Students were interviewed each week, and discussed 
about which SDG was most meaningful to them and 
how it impacted them personally and professionally.  

SDG Wall Installation
In order to increase SDG awareness in the  
Business Administration Building, the college 
installed a 3-D wall mural of the SDG icons on 
the first and third floor building entrances. The 
College’s Responsible Leadership Initiative logo is 
also prominently displayed, along with affiliations 
with PRME, GRLI and AACSB. A QR code links to the 
College’s Responsible Leadership Initiative website 
that provides additional information on the College’s 
commitment to business as a force for good and 
the SDGs. The installation has drawn attention from 
faculty, staff and students and is frequently used as a 
backdrop for SDG-related social media campaigns. 

Study Abroad Trips with 
Sustainability Focus 
Crawford College resumed study abroad experiences 
in spring 2022 after pausing all international travel in 
spring 2020 due to the COVID-19 pandemic. Prior to 
the pandemic, the College awarded scholarships to 
all students studying abroad. This scholarship fund 
was exhausted in fall 2019 and a limited number of 
awards are now available. Both of these factors have 
limited the number of trips offered by the College and 
those with a sustainability focus. The College hopes 
to add additional trips in the coming years.   

Exploring Sustainability  
from a Sales and Marketing 
Perspective in Greece

This course examines sustainability programs 
employed by U.S. companies and compares  
them to similar programs in Greece. During  
this program, students examine sustainability 
programs employed by U.S. companies and  
compare them to similar programs in Greece. 
Students learn about the implications for sales 
and marketing activities which include examining 
promotional materials, sustainability programs 
related to product production and distribution  
as well as developing and discovering corporate 
long-term goals and objectives.  
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Aim2FLourish Success/ 
Participation 
One project that students in the Business Case 
for Sustainability participate in is Aim2Flourish, a 
global educational initiative of the Fowler Center 
for Business as an Agent of World Benefit of Case 
Western Reserve University. For this program, 
students identify business sustainability innovations, 
interview key executives and write up a mini-case 
study for inclusion in the Aim2Flourish database. 
Hundreds of innovation stories are submitted 
each year. Prizes are awarded each year for the 
most outstanding innovations and stories. A Kent 
State team was awarded the Flourish Prize Finalist 
recognition for its story on Manos Libres, A Second 
Chance for Former Inmates.  

MBA Faculty Vote  
to make Responsible Management 
the Common Theme 
In Spring of 2019, while preparing for Quality  
Matters Program Design certification, the Online  
MBA faculty met to discuss what might be the 
common theme running throughout all courses in  
the program. They informally agreed that Responsible 
Management is the unifying theme. Faculty continue 
to increasingly embed the SDGs and the concepts of 
CSR in their courses.  

Courses featuring  
Sustainability Topics 
The number of courses that integrate the SDGs 
and CSR topics has increased across the BBA and 
MBA curricula. Faculty teaching in the BBA degree 
program reported CSR coverage across 56 unique 
courses, representing 85 sections. More specifically, 
there were 34 courses that integrated SDGs, 
representing 54 sections.   

The MBA faculty (in-person, online and executive) 
completed a similar coverage survey in fall 2021. 
Faculty reported 23 unique courses that address CSR 

or the SDGs, representing 34 sections which  
indicated significant coverage across the core 
curriculum. For all three MBA programs, more  
than half of the core courses meaningfully  
addressed CSR/SDGs. This led to the creation  
of a new learning outcome for the program:   

Students will analyze the complex issues  
confronting organizations and craft solutions  
to business problems that create long terms  
value and shared prosperity for the broad array  
of stakeholders.  

Business Case for  
Sustainability Courses 
In the flagship course on sustainability in the  
College, the Business Case for Sustainability  
is wholly focused on defining and integrating 
sustainability into all functional areas of a business, 
from operations to finance to marketing. In parallel 
to understanding the concepts and tools for 
incorporating sustainability into organizations,  
the course also helps students develop a 
‘sustainability mindset’ by thoroughly familiarizing 
them with global environmental and social trends 
and introducing them to the SDGs.   

During spring 2022, students in this course did 
a consulting project with a national manufacturing 
company. The students identified opportunities  
for the company’s corporate sustainability plan 
across an array of organizational functions, 
including energy efficiency, waste, human resources, 
sustainable product opportunities, and brand. 
Students were able to interact with company 
employees, visit the manufacturing facilities, and 
present their findings to the company.   

During fall 2021, the graduate level Business Case 
for Sustainability course was formally established.  
This course introduces students to frameworks for 
understanding how business is evolving to adapt to 
the complex and disruptive changes of the world. 
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They study sustainability as a core strategy for 
creating value and achieving competitive advantage. 
This course serves as an elective in the MBA program 
and can be used to fulfill the International Business 
concentration. 
 
Tri-Sector  
Innovation Course 
Faculty from the Department of Management and 
Information Systems and the Marketing Department 
joined together with Jens Molbak, a distinguished 
business and social entrepreneur, to launch a special 
course offering during Spring 2021 on ‘tri-sector 
innovation’. The course offered concepts, tools, and 
processes for designing effective collaborations 
of organizations across private, social, and 
government sectors. Students immediately applied 
their knowledge by providing consulting to four 
organizations in Ireland and the USA.  

 
 
 

 

Podcast Breaking  
Down Business 
In 2020, Associate Dean Cathy L Z. DuBois and 
Associate Director for Assessment and Accreditation 
Brandon Shields participated in the College’s 
podcast series, Breaking Down Business. The 
episode, “Breaking Down Business: Responsible 
Leadership Initiative” explored the idea of business 
as a force for good and explained the importance of 
environmental and social sustainability in a modern 
21st century business education. Listeners left 
with an understanding of the need for responsible 
management education and how the College’s 
Responsible Leadership Initiative is ready to address 
those needs through various curricular offerings, 
faculty research, speaker series and events.  






