
What are classes like?

Connect theory to the real world through partnerships with local 
and nationally known organizations. Students research, propose 
strategies and create content for these organizations — their clients. 
These professional partnerships lead to strong portfolio pieces.

Class clients have included Cleveland Clinic, Goodyear, 
The J.M. Smucker Co., LifeBanc and more.  

Communication-focused study 
abroad programs are offered in 

Lisbon, Florence and Prague

19:1 
student-to- 
faculty ratio

7.5%
Projected growth in public 

relations careers through 2029*

80-90%
secure a job in the 

field within a year of 
graduation

Ranked in the 
top tier 

of PRSSA’s national case 
study competition every 

year since 2016

The work of public relations professionals can lead to many career paths 
from corporate boardrooms and creative agencies to sports arenas, 
halls of Congress, global nonprofits, hospitals, runways and beyond. 
Public relations is crucial to every sector of the economy; at Kent State, 
the major is rooted in professionalism, with a focus on writing, critical 
thinking and multimedia storytelling.

Learn how to use research, planning, writing and creative skills 
to help organizations manage reputations and relationships.
Practice ways to use strategic communication to motivate 
employees, engage a digital community, communicate public policy, 
mobilize a social movement and drive other behaviors supporting an 
organization’s mission. 
Kent State boasts the only public relations program in Ohio that 
is both certified by the Public Relations Society of America (PRSA) 
and accredited by the Accrediting Council on Education in Journalism 
and Mass Communication (ACEJMC). 

You’ll Find Our Alumni At:

Relevant
Student Jobs
in public relations, 
social media and 
communication 

available across the 
KSU campus

*according to the U.S. Bureau of Labor Statistics

Enhancing transparency, mobilizing 
social movements, driving behavior

Public Relations

•  Allied Global Marketing
•  Akron Children’s Hospital
•  Boys & Girls Club
•  Cleveland Browns, Cavaliers, 
    Indians
•  Cleveland Clinic
•  Cleveland Foundation
•  Cuyahoga Valley National Park
•  Disney 
•  Jo-Ann Stores, Inc.
•  Goodyear

•  House of Blues
•  FedEx
•  Library of Congress
•  Nationwide Children’s 
    Hospital
•  Pro Football Hall of Fame
•  Rock & Roll Hall of Fame
•  The J.M. Smucker Co.
•  University Hospitals
•  Victoria’s Secret
•  White House

In 2019, the

TOP NATIONAL 
AWARD

for Public Relations Student 
Society of America Chapters 

was earned by Kent State



Find Your Focus

Pursue one of these pathways,
or create your own

Public Relations Counselor
Crisis/Reputation Management • Event Planning • 

Media/Community Relations 

Digital Public Relations
Multimedia/Web Content • Influencer Marketing • 

Social Listening • Digital Analytics

Government and Public Affairs
Government Relations • Lobbying • Issues 

Management • Media Relations

Non-Profit
Advocacy • Fundraising/Grant-Writing • 
Development • Program/Event Planning

Health Public Relations
Work in: Hospital Systems • Pharmaceutical/Medical 

Technology • Health Advocacy

Public Relations Manager,
Atlantis Dubai

“Having a strong foundation in public relations enables you to 
head in any direction you choose, and that is what Kent State 
did for me. Without a doubt, it would not have been as easy to 
switch between industries without the foundational skills that 
the public relations major instilled in me. I am always confident 
that no matter what I am working on, I know what it takes to 
communicate strategically.”

Mary Jo Spletzer
B.S., Public Relations, 2010

The Kent State Chapter of Public Relations 
Student Society of America is a close-knit student 

organization, providing valuable networking, 
professional development and real-world 

work experience to students who participate. 
Connections made in this organization lead to jobs 

and leadership opportunities.

National Conference 
10+ students attend 

PRSSA’s national 
conference annually, with 
opportunities to hear from 
and meet PR leaders from 

national brands.

Case Study Competition
Working in teams, students 

research, plan, implement and 
evaluate a real PR campaign. 
KSU has earned recognition 
every year since 2016, with 

two 2nd place wins.

The PRKent Network 
Our strong, connected network of alumni consistently advise, 

mentor and share industry expertise with our students, serving as:

•  Guest lecturers in all levels of classes, from introduction to capstone
•  Advisers in the capstone class, meeting regularly with seniors

•  Speakers and panelists in PRSSA Kent meetings and events
•  Connections to internships and job opportunities

Thanks to these in-person and virtual connections, students 
graduate knowing they have a mentor and/or connection in nearly 

every corner of the country — and the world.   

Pictured: Noelle Pennyman, ’09, of Progressive Insurance, has served as an 
adviser to the PR Campaigns capstone course several times over the years.
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