
Developing Brands, Connecting to 
People, Uncovering Insights

Advertising 

What kinds of classes will I take??

Advertising classes cover emerging digital trends, with 
many incorporating in-demand certifications from Google 
and other platforms. Classes often partner with local 
businesses, so students get the opportunity to analyze and 
work on real problems. Key courses: Digital Advertising, 
Advertising Copywriting, Ethical Issues in Integrated 
Communication, Advertising Campaigns.

And more!

Communication-focused study 
abroad programs are offered in 

Lisbon, Florence and Prague

19:1 
student-to-
faculty ratio

85%
retention rate among 

first-year students in CCI

Ranked

2ND PLACE 
NATIONALLY

in the Effie Collegiate 
advertising competition, 

2016 and 2019

$74,000
Average median 

salary across 
select advertising 

fields in 2019*

6-18% 
projected growth in 

advertising fields through 
2029 (market research 
analyst, advertising/

promotions manager)*

Advertising is central to media, corporations, non-profits and government 
organizations. It’s about more than creating effective ads; it’s about 
developing brands and connecting to people. With a focus on strategy, our 
students are prepared to make an impact on the always changing industry.

Students practice a digital-first mindset, learning to select the right 
audience, uncover consumer insights, develop insight-based strategies 
and conceptualize and create effective messaging.
Franklin Hall, situated on the edge of campus near downtown, is 
equipped with to state-of-the-art media equipment and an industry-
standard focus group room for class projects.
All students complete a professional internship prior to graduation.
Get involved with Franklin Advertising, a student organization that 
connects students to advertising professionals through alumni 
talks, agency tours and more.

You’ll find our alumni working at:

•  Nestle
•  TTI Floorcare
•  Harley Davidson 
    Dealer Systems, Inc.
•  Macy’s 
•  Nike
•  GNC
•  Cleveland Clinic
•  Talking Rain 
    Beverage Co.
•  KeyBank

The following agencies/media 
companies:

•  Brokaw Advertising (Cleveland)
•  Marcus Thomas LLC (Cleveland)
•  Geometry Global (Cleveland, 
    New York City)
•  T3 (Austin, TX)
•  StarCom Media (Chicago)
•  MullenLowe (Los Angeles)
•  Oath/Yahoo (San Francisco)

Relevant

Student Jobs
in advertising, 

media, 
communications 

are available 
across the KSU 

campus

*according to the U.S. Bureau of Labor Statistics



Nationally Competitive

Kent State has placed in the top tier of the Effie 
Collegiate Brand Challenge from 2019-21 and in 2016. 

This competition gave students the chance to work with 
well-known brands like Subaru, Bose and V8. In 2019, 
advertising students earned second place for creating 
a marketing campaign that reinvented the car buying 

process for young consumers. They presented in front of 
senior executives at Subaru’s headquarters.

350+ students per year are involved in Kent State’s 
award-winning Student Media operation, 

including advertising students. They work as 
advertising representatives, publication marketing 

managers and in social media and content creation 
roles, preparing them well for work on the business 

side of large media operations.

IdeaBase is a student-run design agency, housed 
in Franklin Hall alongside the School of Media and 

Journalism, that serves campus departments and local 
businesses. Students can work part-time as account 
managers, copywriters, user experience designers, 

content creators and digital media buyers, putting to work 
the skills they learn in the classroom.

Find Your Focus

Strategy
Focus on solving consumer problems and how brands answer 

consumer needs. Be prepared to work in research and insights, 
advertising strategy, account planning and management.

Creative
Discover how artistic creativity supports advertising strategy 
and execution. Possible careers include copywriter, graphic 

designer, art director, video producer.

Business
Learn how to manage effective advertising processes, 
development and creative/strategy teams. Focus on 

marketing knowledge, business of advertising, creative and 
strategic thinking. 

General
Combine strategy, business and creative. Gain an 

understanding of roles like ad planning and management, 
production management, creative development, 

media planning.

Market Research Analyst, Cleveland Clinic

“I’m grateful for all the opportunities the School of 
Media and Journalism provided me during college. 
The applicable curriculum, required internship credits, 
and the variety of organizations co-led by current and 
previous professionals, gave me clear direction on what 
I desired in a career and how pursue it.”

Ellie Plessinger
B.S., Advertising, 2017
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